Integrated System and Management
Technology

E-ISSN: 3123-9811

Research Article

The Impact of Information Technology Driven Innovation
Management on IT Service Management Effectiveness and
Competitive Value Creation in Smart Organizations

Priyo Wibowo ¥, Sunarmi 2

Received: November 20, 2025
Revised: December 30, 2025
Accepted: January 14, 2026
Published: January 19, 2026
Curr. Ver.: January 19, 2026

Copyright: © 2025 by the authors.

Submitted for possible open
access publication under the
terms and conditions of the
Creative Commons Attribution
(CC BY SA) license
(https://creativecommons.org/1i
censes/by-sa/4.0/)

1 Politeknik Katolik Mangunwijaya, Indonesia; email: pvoulial 7@gmail.com
2 Universitas Sains dan Teknologi Komputer, Indonesia; email: sunarmi@stekom.ac.id
* Corresponding Author : Priyo Wibowo

Abstract: This study examines the impact of IT-driven innovation management on IT service
effectiveness and competitive value creation within smart organizations. As digital transformation
accelerates across industries, organizations are increasingly leveraging advanced IT solutions to
enhance service delivery, responsiveness, and customer satisfaction. While traditional IT service
management (ITSM) models focus on efficiency and structured processes, the integration of
innovation management introduces new opportunities to improve service quality and operational
agility. Through a quantitative research design, this study employs regression modeling to assess the
relationship between IT-driven innovation management and two key outcomes: IT service
effectiveness and competitive value creation. Data were collected from 100 technology-intensive
organizations that actively integrate innovation into their I'T service management processes. The results
demonstrate that IT-driven innovation significantly enhances service quality, customer satisfaction, and
organizational competitiveness. Furthermore, a curvilinear relationship was identified, indicating that
while moderate innovation leads to improved outcomes, excessive innovation may have diminishing
returns. These findings highlight the importance of balancing innovation efforts with business goals to
achieve optimal performance. The study also compares innovation-driven I'T service management with
traditional models, illustrating how innovation fosters agility, responsiveness, and long-term value
creation. The implications for smart organizations are clear: integrating innovation into IT service
management is essential for maintaining a competitive edge in the rapidly evolving digital landscape.
Future research should explore the long-term impact of innovation management on organizational
sustainability and growth, considering external factors such as market volatility and technological
disruptions.

Keywords: Competitive Advantage; I'T Innovation; Service Effectiveness; Smart Organizations; Value
Creation.

1. Introduction

The concept of smart organizations has emerged as a critical driver for competitive
advantage in today's technology-driven market. Enabled by advancements in information and
communication technology (ICT), the Internet of Things (IoT), big data, and artificial
intelligence (Al), smart organizations integrate digital technologies to optimize their
operations, enhance decision-making, and ultimately improve competitiveness in the
marketplace [1]. The adoption of smart services is particulatly transformative in industries
undergoing digitalization and servitization, such as manufacturing [2]. These smart
organizations are distinguished by their ability to integrate physical, smart, and connectivity
components supported by embedded ICT and data analytics, which facilitates both
operational efficiency and innovative service offerings [3].
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In an increasingly dynamic business environment, the need for continuous innovation is
paramount for sustaining a competitive edge. Smart organizations recognize that innovation
is not merely about technological advancements but also involves strategic management and
organizational restructuring [4]. Effective management of innovation includes investment in
smart financial systems, research and development (R&D), and talent development, which
collectively contribute to the long-term success of the organization [5]. Moreover,
organizations must maintain the ability to adapt to changing market demands, ensuring that
their services and products remain relevant in a competitive landscape [6].

IT service management (ITSM) plays a vital role in enabling smart organizations to
function effectively. By utilizing smart systems to manage and optimize data, network,
security, and resource management, these organizations can enhance setvice delivery and
operational performance [7]. The incorporation of Al and intelligent agents into smatt service
systems allows for automation and augmented services, promoting value co-creation with
stakeholders [8]. However, the transition to smart services also presents challenges,
particularly with regard to digital transformation and changes in organizational design and
processes [9]. Balancing technological innovation with human factors such as talent
development and organizational well-being remains a critical challenge in the journey toward
becoming a fully integrated smart organization.

The integration of IT-driven innovation management with IT service management
(ITSM) effectiveness in smart organizations represents an emerging area of research that has
gained increasing attention. While extensive studies have focused on the implementation and
benefits of ITSM frameworks such as ITIL [10], there is a notable gap in the literature
regarding the synergistic effects of integrating innovation management processes with I'TSM.
This gap is significant, as smart organizations, which leverage advanced technologies like Al,
big data, and IoT to enhance their service delivery, need a deeper understanding of how these
integrations can maximize value creation and improve service effectiveness [3], [11].

Smart organizations, which are increasingly at the forefront of leveraging digital
technologies, operate in a fast-paced, technology-driven environment, where continuous
innovation is essential for maintaining service quality and staying competitive [12]. Innovation
management is critical, not only in terms of technology but also as part of the strategic and
organizational restructuring required to adapt to new market conditions [13]. The need to
integrate innovation with I'TSM is crucial, especially as organizations look for ways to improve
service quality, customer satisfaction, and operational efficiency [14]. However, despite these
advancements, the rapid technological changes and complex management processes pose
significant challenges in sustaining service effectiveness and value creation [15].

The primary objective of this study is to evaluate the impact of IT-driven innovation
management on IT service effectiveness and value creation in smart organizations. This study
aims to assess how innovation management processes, when integrated with ITSM
frameworks, can influence key factors such as service quality, customer satisfaction, and
operational efficiency [11]. Additionally, it will explore the critical success factors that facilitate
successful integration, including top management support, change management, and the
introduction of quick-win processes [13]. Furthermore, this research aims to examine value
co-creation mechanisms within the IT service ecosystem and their impact on both service
providers and customers [15].

This study contributes to the existing body of knowledge by filling the gap in research
regarding the integration of I'T-driven innovation management and I'TSM effectiveness. By
developing a conceptual framework that integrates these two areas, this research will offer
valuable insights into how such integrations can enhance service quality and operational
efficiency, guiding practitioners to optimize their I'T service management practices and
innovation strategies for better value creation [12].

2. Literature Review
Information Technology Driven Innovation Management

The development of digital technology has encouraged organizations to develop
innovation strategies based on the utilization of information technology. Information
technologydriven innovation management is an approach that emphasizes the integration of
various digital technologies such as artificial intelligence (Al), blockchain, machine learning,
and the Internet of Things (IoT) in organizational innovation development processes. The
integration of these technologies enables organizations to improve operational efficiency,
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accelerate decision-making processes, and enhance the quality of services provided to users
[16].

In the context of digital transformation, blockchain technology plays an important role
in improving transparency, security, and data integrity within organizational systems. The
implementation of blockchain in digital governance systems can support the development of
more secure and trustworthy service systems, thereby strengthening the foundation of
technology-based innovation in modern organizations [17]. Furthermore, the combination of
Al and blockchain technologies can also be utilized to build a digital ecosystem that supports
the development of a sustainable digital culture within organizations [18].

The utilization of machine learning technology is also an important component in the
development of information technology based innovation. Machine learning models
developed within cloud and edge computing environments are capable of improving system
capabilities in detecting and responding to cybersecurity threats more effectively. This
indicates that technology-based innovation not only enhances operational efficiency but also
strengthens the resilience of organizational digital systems [18], [19].

IT Service Management in Smart Organizations

IT Service Management (ITSM) encompasses a set of frameworks designed to manage
IT services throughout their life cycle, with the goal of ensuring consistent, high-quality
service delivery. Among the widely adopted frameworks is the Information Technology
Infrastructure Library (ITIL), which provides guidance on key areas such as Incident
Management, Problem Management, Change Management, Configuration Management, and
Service Level Management [20]. Integrating ITSM frameworks effectively is vital for
organizations striving to enhance their I'T service performance.

Quality management concepts, when integrated with ITSM, can significantly enhance
service quality. This integration emphasizes the importance of customer orientation and
effective life cycle management of IT services [21]. By adopting quality management systems
within I'TSM, organizations can ensure that service delivery meets both internal standards and
external customer expectations, fostering long-term success and customer loyalty.

Despite the benefits of ITSM frameworks, many organizations face challenges in their
implementation. Common issues include a lack of clear definitions regarding service
outcomes and the difficulties of aligning I'T services with the broader business objectives [22].
Organizations often struggle to tailor ITSM frameworks to meet the specific needs of their
operations, which can hinder the potential benefits these frameworks can offer.

Smart organizations are defined by their agility, knowledge-driven approaches, and their
ability to adapt to the rapidly evolving digital economy. These organizations leverage
advanced ICT tools, such as agent-based technologies, knowledge management systems, and
wireless communication, to manage complexity and respond to market changes [23]. By
utilizing these technologies, smart organizations are able to innovate continuously and
maintain their competitive edge.

To thrive in the digital age, smart organizations require a flexible management approach
that allows for the dynamic allocation of resources such as people, information, knowledge,
and creativity [24]. This adaptability is crucial for responding to new opportunities and
challenges, ensuring that the organization remains competitive and innovative in a rapidly
changing environment [25].

The integration of ICT is fundamental to the functioning of smart organizations.
Advanced ICT methodologies, such as data-driven decision-making and knowledge
hyperlinking, enable these organizations to enhance operational efficiencies and make data-
informed decisions [3]. By incorporating ICT into their operations, smart organizations can
optimize their processes, streamline decision-making, and improve overall service delivery

(20].

Innovation Management in IT

Effective innovation management in I'T involves frameworks that align I'T capabilities
with business objectives. One such framework is the "innovation and IT posture" model,
which helps organizations align their IT divisions with enterprise goals to foster innovation
[27]. A robust innovation management system focuses on maintaining innovation practices,
improving organizational performance, and expanding future opportunities for innovation

(20]-
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Core elements of successful innovation management include fostering both internal and
external innovation capabilities, strategic orientation, and proactive management of
innovation processes [23]. Organizations that are able to create and sustain these capabilities
tend to be more effective at responding to emerging technological trends and market
demands, driving continuous innovation.

Data-driven organizations-those that integrate strategic data orientation, human
expertise, and proactive management-are more successful in stimulating innovation. This
approach enhances the development of innovation patterns and capabilities, leading to a more
agile and responsive organization [21]. Data-driven innovation also plays a significant role in
adapting to disruptive technological changes and maintaining a competitive advantage.

IT plays a central role in driving growth by accelerating the innovation process. By
aligning IT services with business objectives, organizations can improve both strategic and
operational efficiency [20]. Breakthrough innovations are often facilitated by IT-driven
knowledge management, which enhances knowledge integration and allows organizations to
adapt to new environments [14].

Sustainable innovation involves creating repeatable, scalable processes that allow
organizations to adapt to technological advancements and environmental challenges. This
approach enables organizations to sustain long-term innovation, address industry disruptions,
and maintain competitiveness over time [24].

Despite the benefits, implementing IT-driven innovation strategies presents several
challenges. One of the main obstacles is the lack of a comprehensive framework to guide the
design and control of these strategies [27]. Additionally, poor collaboration between IT and
other business units can impede innovation, making it essential for organizations to foster
strong cross-functional relationships to realize the full potential of IT-driven innovations [25].

Effectiveness and Competitive Value Creation

Service innovation plays a pivotal role in driving competitive advantage and enhancing
organizational performance. In particular, IT-enabled service innovation has been found to
positively impact service effectiveness and overall firm performance. Studies show that the
innovativeness of mobile applications, characterized by novelty and intensity, has a curvilinear
and positive linear relationship with performance, respectively. Additionally, customer
participation enhances service innovation outcomes, acting as a value co-creator and further
improving performance [28]. This relationship underscores the significant role of innovation
in driving improvements in service quality, responsiveness, and customer satisfaction.

Innovation serves as a mediator between IT investments and firm performance,
particulatly in small and medium-sized enterprises (SMEs). In these organizations, innovation
processes mediate the effects of IT on overall performance, demonstrating the importance
of integrating innovative practices with IT capabilities to effectively leverage technological
investments [29]. By systematically incorporating innovation into IT service management,
firms can achieve higher levels of efficiency, differentiation, and customer satisfaction, which
are crucial for long-term competitive advantage.

Innovation is a critical driver of strategic effectiveness, particularly in rapidly changing
markets. Firms that respond to shifting customer demands through innovative IT solutions
are better able to differentiate themselves from competitors. This strategic adaptability, fueled
by innovation, enables organizations to maintain a sustainable competitive advantage. Thus,
service innovation becomes not only a means to enhance operational effectiveness but also a
tool for achieving strategic differentiation in dynamic business environments. The process of
value creation through innovation is inherently interactive, involving both internal
organizational capabilities and external market opportunities. This process is essential for
sustaining competitive advantage. Organizations that manage these interactive elements
effectively are able to create substantial value for both themselves and their customers [30].
The ability to align innovation with market needs and internal resources is key to maintaining
competitiveness.

Existing Models

Traditional IT service management models, often derived from manufacturing
industries, tend to focus on structured, rigid approaches that may not be suitable for the
dynamic and rapidly evolving nature of service innovation. These models are often too
inflexible, emphasizing standardization and control, which can hinder creativity and
adaptation in service innovation processes [31]. Traditional ITSM models, such as ITIL, are
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designed to manage established IT services efficiently but fail to address the need for
continuous innovation, particularly in service-driven industries where customer needs and
market conditions are constantly changing.

In contrast to traditional ITSM models, alternative approaches like the compression
rapid application model, experiential rapid application model, and practice-driven model
provide greater flexibility and adaptability. These models emphasize iterative development
processes and customer feedback integration, which are more aligned with the fast-paced
nature of service innovation. By allowing for continuous adjustments and incorporating real-
time data from customers, these approaches enable organizations to be more responsive to
changes in the market and customer expectations [31]. These models foster a more dynamic
and flexible approach to service management, facilitating the integration of innovation into
IT services and helping organizations maintain competitive advantages.

Traditional ITSM models often overlook the interactive and co-creative nature of service
innovation. The service-dominant logic, which emphasizes the role of customers as active
participants in the value creation process, provides a more effective framework for managing
service innovation. By recognizing that value is co-created between service providers and
customers, organizations can better align their ITSM processes with customer needs, leading
to more competitive and effective service offerings [28], [32]. Adopting a service-dominant
logic can significantly enhance service delivery by integrating customer participation and
feedback into the innovation process, thus improving both service effectiveness and
competitiveness.

3. Proposed Method

This study uses a quantitative research design with regression modeling to assess the
impact of IT-driven innovation management on IT service effectiveness and competitive
value creation in smart organizations. Data will be collected through structured surveys from
100 technology-intensive organizations, focusing on their use of innovation management
practices and IT service outcomes. The independent variable is IT-driven innovation
management, while the dependent variables are I'T service effectiveness and competitive value
creation, measured through service quality, customer satisfaction, and organizational
performance. Regression analysis will be used to explore how innovation management
influences these outcomes, providing insights into key drivers of service effectiveness and
competitiveness in dynamic organizations.

Research and

Method

Variables and

Research Sample and
Design Data

Analysis

Measurement Methods

Figure 1. Flowchart structure.

Research Design

This study employs a quantitative research design to assess the impact of IT-driven
innovation management on IT service effectiveness and competitive value creation within
smart organizations. The research design is based on the application of regression modeling,
a statistical technique used to explore relationships between variables. Regression analysis
enables the evaluation of the strength and direction of the relationships between IT-driven
innovation management (independent variable) and the outcomes of I'T service effectiveness
and competitive value creation (dependent variables). This approach provides a robust
method to quantify the influence of innovation management on organizational performance.
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Sample and Data

Data for this study were collected from technology-intensive organizations that utilize
IT-driven innovation management practices. A purposive sampling technique was employed
to select organizations based on their high reliance on IT services and their focus on
innovation to enhance service delivery and competitiveness. The sample includes 100
organizations spanning various industries, including IT, manufacturing, and services, all of
which have been recognized for their efforts in integrating innovation into their service
management practices. Data collection involved structured surveys distributed to senior IT
managers and service leaders within these organizations. The survey included questions
designed to capture perceptions of IT service effectiveness, value creation, and innovation
practices within their operations.

Variables and Measurement

The independent variable in this study is IT-driven innovation management, which
refers to the practices and strategies organizations use to integrate innovation into their I'T
service management processes. This variable is measured using a composite score derived
from survey responses that assess the extent to which innovation management strategies are
implemented within the organization. The dependent wvariables include IT service
effectiveness, defined as the overall quality and efficiency of IT services, encompassing factors
like service delivery speed, customer satisfaction, and problem resolution. IT service
effectiveness is measured using a Likert-scale survey (1-5), where respondents rate their
satisfaction with these aspects. The second dependent variable is competitive value creation,
which evaluates the impact of I'T service management on an organization's ability to maintain
a competitive advantage, customer loyalty, and market positioning. This variable is assessed
through a combination of financial performance metrics, such as revenue growth, and
subjective measures, like market share and customer retention, based on survey responses.

Analysis Methods

Regression analysis will be employed to assess the relationship between IT-driven
innovation management and the dependent variables (IT service effectiveness and
competitive value creation). Specifically, multiple regression will be used to determine how
the independent variable (innovation management) predicts changes in the dependent
variables, while controlling for potential confounding factors such as organizational size and
industry type. This analysis technique allows for an in-depth exploration of the impact of
innovation on both service effectiveness and value creation, facilitating the identification of
key drivers of organizational success in smart organizations.

4. Results and Discussion

The regression analysis reveals that IT-driven innovation management significantly
improves IT service effectiveness and competitive value creation in smart organizations. The
integration of innovation enhances service quality, customer satisfaction, and operational
efficiency, with a moderate level of innovation yielding the best results. While excessive
innovation can lead to diminishing returns, a balanced approach helps organizations maintain
agility and competitiveness. These findings emphasize the importance of strategically aligning
innovation efforts with organizational goals and operational capabilities, although further
research is needed to explore these effects across various industries and over time.

Results

The regression analysis reveals that IT-driven innovation management has a significant
positive effect on both IT service effectiveness and competitive value creation in smart
organizations. Specifically, the integration of innovation management into IT service
frameworks enhances service quality, responsiveness, and operational efficiency. The analysis
shows a positive correlation between the degree of innovation management and the
improvement in service delivery, customer satisfaction, and problem resolution. Additionally,
the results highlicht that innovation management contributes to value creation by
strengthening customer loyalty, improving market positioning, and driving revenue growth.
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Table 1. Regression Results for IT-Driven Innovation Management and Service

Effectiveness.

Variable Unstandardized Standardized t- p-

Coefficients (B) Coefficients (B) value  value
Constant 1.45 3.21 0.002
IT-Driven Innovation 0.65 078 543 0.000
Management
Customer Satisfaction 0.45 0.62 4.12 0.001
Operational Efficiency 0.39 0.55 3.75 0.000

Service Performance

1 2 3 R 5
Innovation Intensity

Figure 2. Relationship Between Innovation Intensity and Service Performance.

The table and graph above illustrate the significant impact of IT-driven innovation
management on I'T service effectiveness and competitive value creation. The table shows the
regression results, indicating a strong positive relationship between innovation management
and service effectiveness, with a standardized coefficient of 0.78, highlighting its substantial
influence. The graph visually represents the curvilinear relationship between innovation
intensity and service performance. As innovation intensity increases, service performance
improves, peaking at medium innovation levels, but beyond that, performance plateaus or
slightly declines, suggesting that excessive innovation without strategic alignment can result
in diminishing returns. These findings underscore the importance of balancing innovation
efforts to optimize service outcomes and competitive advantage.

Moreover, the analysis identifies a curvilinear relationship between the intensity of
innovation practices and service performance. While moderate levels of innovation lead to
significant performance improvements, excessive innovation without proper alignment with
business objectives can cause diminishing returns. This finding underscores the importance
of balancing innovation efforts with the organization's operational capabilities and strategic
goals to maximize the benefits of innovation management.

Discussion

These findings have important implications for smart organizations aiming to optimize
their I'T service management practices. By integrating IT-driven innovation management,
organizations can enhance service quality and agility, making them more competitive in the
fast-evolving digital marketplace. This integration allows organizations to adapt more quickly
to changing customer demands and market conditions, improving customer satisfaction and
loyalty. As IT services become increasingly central to organizational success, fostering
innovation within IT service management becomes crucial for maintaining a competitive
edge.

Additionally, the results suggest that smart organizations must find the right balance
between innovation and operational effectiveness. While innovation drives improvements in
service delivery and value creation, excessive focus on innovation without considering the
practicalities of service management can result in inefficiencies. Organizations should aim for
a moderate level of innovation that enhances service quality without overwhelming their
resources. This balanced approach will enable organizations to remain agile, competitive, and
responsive to customer needs.
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However, it is important to note that the study has some limitations. The sample was
limited to technology-intensive organizations, which may not fully capture the broader
dynamics of IT service management and innovation across different industries. Further
research could explore how these findings apply to other sectors and whether the relationship
between IT-driven innovation management and service effectiveness holds true across
diverse organizational contexts. Additionally, the study's cross-sectional design does not
account for the long-term impact of innovation management on organizational performance.
Longitudinal studies could provide deeper insights into how the integration of innovation
practices influences I'T service effectiveness and value creation over time.

5. Comparison

The performance of innovation-driven IT service management significantly differs from
traditional models that have limited orientation toward innovation. Traditional IT
management models, often derived from manufacturing-based service management practices,
tend to focus on structured, stable processes with an emphasis on efficiency, cost control,
and standardized service delivery. While these models ensure consistency and reliability in I'T
services, they often lack the flexibility and adaptability required to respond to the rapidly
changing needs of customers and market conditions. As a result, traditional IT management
models can fall short in areas such as service quality, responsiveness, and agility, limiting an
organization’s ability to maintain a competitive edge.

In contrast, innovation-driven IT service management focuses on continuous
improvement and integration of cutting-edge technologies to enhance service delivery and
organizational performance. This approach emphasizes flexibility, rapid adaptation, and
customer-centric innovation, which leads to enhanced service quality, faster response times,
and a more agile organizational structure. Innovation-driven I'T management also facilitates
proactive problem-solving and the creation of new service offerings, driving long-term value
creation and market competitiveness. The key differences between traditional and innovation-
driven models lie in their approach to service management-where traditional models prioritize
operational stability, innovation-driven models prioritize agility, responsiveness, and
continuous service improvement.

When comparing the findings of this study to previous research on IT service
management and innovation, the results align with existing literature that emphasizes the
effectiveness of innovation-driven approaches in enhancing IT service effectiveness and value
creation. Previous studies have shown that integrating innovation with IT service
management significantly improves service delivery, customer satisfaction, and organizational
performance. Innovation-driven models are particulatly effective in industries where rapid
technological advancements and changing customer demands require organizations to be
highly responsive and adaptable.

However, this study adds a unique perspective by highlighting the curvilinear
relationship between the intensity of innovation and performance. While previous research
has generally acknowledged the benefits of IT-driven innovation in improving service
outcomes, this study provides a more nuanced view by suggesting that an excess of
innovation, if not aligned with organizational capabilities, can lead to diminishing returns. The
findings also emphasize the importance of striking a balance between innovation and
operational efficiency—something that has been less explicitly discussed in prior studies on
IT service management. By comparing the results of this study with existing literature, it
becomes evident that while innovation is crucial, its implementation must be carefully
managed to ensure that it enhances service quality without overwhelming the organization's
resources.

6. Conclusions

This study demonstrates that IT-driven innovation management has a significant
positive impact on IT service effectiveness and competitive value creation in smart
organizations. The findings highlight that organizations integrating innovation management
practices into their IT service frameworks experience improvements in service quality,
operational efficiency, and responsiveness to customer needs. Additionally, innovation-driven
IT management contributes to increased customer satisfaction, loyalty, and long-term
business success. The regression analysis also identified a curvilinear relationship, suggesting
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that moderate levels of innovation lead to optimal performance, while excessive innovation
without alignment with business goals may result in diminishing returns.

For smart organizations, it is recommended to foster a culture of innovation within their
IT service management practices. Organizations should prioritize the integration of
innovation-driven strategies that enhance service delivery while maintaining operational
efficiency. Ensuring a balance between innovation and business goals is crucial for achieving
sustainable value creation. Managers should focus on developing flexible and adaptive IT
service management frameworks that allow for continuous improvement, responsiveness to
market changes, and alignment with customer needs. By doing so, organizations can enhance
their competitiveness and maintain a leading position in the market.

Future research could explore the long-term impact of innovation management on
organizational sustainability and growth. Longitudinal studies would provide deeper insights
into how IT-driven innovation influences service effectiveness and competitive value creation
over time. Additionally, future research could examine the role of external factors such as
market conditions, technological disruptions, and industry-specific challenges in shaping the
outcomes of innovation-driven I'T management. Exploring these factors will help develop a
more comprehensive understanding of the long-term effects of innovation in IT service
management.

References

(1]

2]

[10]

(11]

[12]

C. G6tz, S. Hohler, and C. Benz, “Towards Managing Smart Service Innovation: A Literature Review,” Lect. Notes Bus. Inf. Process.,
vol. 331, pp. 101 — 111, 2018, doi: 10.1007/978-3-030-00713-3_8.

L. Wagner, P. Humbeck, T. Koerner, M. Rolle, and S. Wagenmann, “Smart services in manufacturing - approaches for the
organizational design of technical service organizations for smart service delivery,” in Proceedings of the Design Society, 2025, pp.
2891 — 2900. doi: 10.1017/pds.2025.10303.

N. Capolupo, E. Romeo, and V. Giampaola, Swart city needs smart human resources management: Generating value for the city and the
commmnity through sustainable behaviors. 2024. doi: 10.1201/9781003450610-14.

A. Sartaj, S. M. Hasan, and 1. Asif, Management strategies in smart systems. 2024. doi: 10.1201/9781003495314-1.

M. Rahmaty, Identification of critical success factors in the implementation of smart and sustainable  business. 2023. doi:
10.4018/9798369302101.ch009.

B. Likar, A. Hafner, M. Ropret, P. Fatur, and M. Markic, “Smart innovation management for better business performance,” J.
East Eur. Manag. Stud., vol. 28, no. 3, pp. 533 — 556, 2023, doi: 10.5771/0949-6181-2023-3-533.

R. D. Badinelli, J. Spohrer, and H. Demirkan, “Minitrack: Smart Service Systems Design,” in Proceedings of the Annual Hawaii
International Conference on System Sciences, 2022, pp. 1995 — 1996.

C. Koldewey, J. Gausemeier, N. Chohan, M. Frank, J. Reinhold, and R. Dumitrescu, “Aligning Strategy and Structure for Smart

>

Service Businesses in Manufacturing,” in 2020 IEEE International Conference on Technology Management, Operations and Decisions,
ICTMOD 2020, 2020. doi: 10.1109/ICTMOD49425.2020.9380580.

L. Kanovska, “Are smart service manufacturing providers different in cooperation and innovation flexibility, in innovation
performance and business performance from non-smart service manufacturing providers?,” Eng. Manag. Prod. Serv., vol. 12, no.
4, pp. 105 — 116, 2020, doi: 10.2478/em;j-2020-0031.

E. Diaz, R. Carranza, D. Martin-Consuegra Navarro, and J. Zhang, “Digital pathways: enhancing tourism small and medium-
sized enterprises (SMEs) through smart organizational mindfulness towards technological transformation,” J. Hosp. Tour. Insights,
pp. 1 — 22,2025, doi: 10.1108/JHTI-08-2024-0812.

T. J. Winkler and J. Wulf, “Effectiveness of IT Service Management Capability: Value Co-Creation and Value Facilitation
Mechanisms,” ]. Manag. Inf. Syst., vol. 36, no. 2, pp. 639 — 675, 2019, doi: 10.1080/07421222.2019.1599513.

A. M. Mouazen, A. B. Hernandez-Lara, J. Chahine, and A. Halawi, “Triple bottom line sustainability and Innovation 5.0
management through the lens of Industry 5.0, Society 5.0 and Digitized Value Chain 5.0,” Euwr. J. Innov. Manag., 2025, doi:
10.1108/EJIM-04-2024-0339.



Integrated System and Management Technology 2026, Vol. 1, No. 1, Wibowo, et al. 41 of 42

(13]

(14]

[15]

[16]

(17)

(18]

[19]

[20]

[21]

(22]

(23]

[24]

[25]

[26]

27)

28]

29]

[30]

E. Ghazizadeh, M. Jeong, J. P. Angel, and Y. Que, “IT Service Management and Incident Management: Literature Review and
a Case Study,” in ACIS 2019 Proceedings - 30th Australasian Conference on Information Systems, 2019, pp. 286 — 296.

G. Krishnan and V. Ravindran, “IT service management automation and its impact to I'T industry,” in ICCIDS 2017 - International
Conference on Computational Intelligence in Data Science, Proceedings, 2017. doi: 10.1109/ICCIDS.2017.8272633.

M. Heidari, G. Torrisi, and S. Binnewies, “Value Co-Creation in the I'T Service Ecosystem,” in International Conference on Enterprise
Information Systems, ICELS - Proceedings, 2023, pp. 219 — 226. doi: 10.5220/0012034500003467.

D. Danang, H. Haryani, Q. Aini, F. A. Ramahdan, and ]. Edwards, “Empowering digital literacy through blockchain based
alphasign for secure and sustainable e-governance,” 2025.

D. Danang, A. B. Santoso, and M. U. Dewi, “CICA Framework: Harnessing CSR, Al, and Blockchain for Sustainable Digital
Culture,” Int. J. Adp. Comput. Sci. Appl., vol. 16, no. 11, 2025.

D. Danang, T. Wahyono, 1. Sembiring, T. Wellem, and N. H. Dzulkefly, “An Adaptive Framework Integrating ML Blockchain
and TEE for Cloud Security,” in 2025 4h International Conference on Creative Communication and Innovative Technology (ICCIT), IEEE,
2025, pp. 1-7.

D. Danang, S. Siswanto, W. Aryani, and P. Wibowo, “Hybrid Federated Ensemble Learning Approach for Real-Time Distributed
DDoS Detection in IloT Edge Computing Environment,” J. Eng. Electr. Informatics, vol. 5, no. 1, pp. 9-17, 2025.

J. Setrano, J. Faustino, D. Adriano, R. Pereira, and M. M. da Silva, “An it service management literature review: Challenges,
benefits, opportunities and implementation practices,” Inf, vol. 12, no. 3, 2021, doi: 10.3390/info12030111.

H. Li, Q. Zhang, and Z. Zheng, “A Mediating Effect of Knowledge Integration and Moderating Effect of Organizational Task
Environment,” Enterp. Inf. Syst., vol. 13, no. 9, pp. 1323 — 1346, 2019, doi: 10.1080/17517575.2019.1638973.

C. Remfert, “Developing a common understanding of it services — The case of a german university,” Lect. Notes Comput. Sci.
(including Subser. Lect. Notes Artif. Intell. Lect. Notes Bioinformatics), vol. 10273 LNCS, pp. 407 — 421, 2017, doi: 10.1007/978-3-319-
58521-5_32.

A. Visvizi, O. Troisi, M. Grimaldi, and F. Loia, “Think human, act digital: activating data-driven orientation in innovative start-
ups,” Eur. J. Innov. Manag., vol. 25, no. 6, pp. 452 — 478, 2021, doi: 10.1108/EJIM-04-2021-0206.

X. Yin, Z. Wang, R. Guo, and J. Chen, China international marine containers group: Cultivating world-class champions - a systems approach.
2022. doi: 10.1142/9781800612105_0006.

R. Singh, V. Corvello, 1. M. Coniglio, and S. Khan, Innovation ecosystems and sustainable technologies: Enbancing competitiveness and
sustainability. 2025.

Y. Lazarenko, O. Garafonova, S. Grigashkina, and 1. Verezomska, “Towards an integrated approach to improving innovation
management system of mining companies,” in E35 Web of Conferences, 2019. doi: 10.1051/e3sconf/201910504042.

O. Yu, “Innovation management: A need-centered optimal joint investment approach,” in PICMET 2017 - Portland International
Conference on Management of Engineering and Technology: Technology Management for the Interconnected World, Proceedings, 2017, pp. 1 — 12.
doi: 10.23919/PICMET.2017.8125358.

H. J. Ye and A. Kankanhalli, “Value cocreation for service innovation: Examining the relationships between service
innovativeness, customer participation, and mobile app performance,” J. Assoc. Inf. Syst., vol. 21, no. 2, pp. 292 — 311, 2020, doi:
10.17705/1jais.00602.

M. Dayan, Z. Husain, B. Dayan, and A. Di Benedetto, “Roles of service innovation and dynamic internal resources on the
organizational innovativeness-competitiveness relationship in Indian IT sector—A moderated mediation model,” Eur. Res.
Manag. Bus. Econ., vol. 31, no. 3, 2025, doi: 10.1016/j.iedeen.2025.100290.

T. Anning-Dorson, “ORGANISATIONAL CULTURE and LEADERSHIP AS MEDIATORS of SERVICE INNOVATION
and FIRM COMPETITIVENESS: A STUDY of AN EMERGING ECONOMY,” Int. ]. Innov. Manag., vol. 20, no. 7, 2016, doi:
10.1142/8136391961650064X.



Integrated System and Management Technology 2026, Vol. 1, No. 1, Wibowo, et al. 42 of 42

[31] C. M. Kitsuta and R. Quadros, “Service innovation management models: Planned, iterative and emergent innovations,” in
PICMET 2017 - Portland International Conference on Management of Engineering and Technology: Technology Management for the Interconnected
World, Proceedings, 2017, pp. 1 — 10. doi: 10.23919/PICMET.2017.8125480.

[32] C.-L. Chen, “Service providers’ sustainable service innovation: service-dominant logic,” Ser. Ind. J., vol. 37, no. 9-10, pp. 628 —

656, 2017, doi: 10.1080/02642069.2017.1340456.



